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SOURCE QUESTION

How often does social media strengthen your personal relationships?

CREATOR STORY BRIEF

Women and 35–44-year-olds are more likely to
see the room as believing social media
sometimes strengthens relationships, while
men and non-binary people read it as rarely
helping
Across this sample, people didn’t just disagree about social media’s impact on
relationships — they also disagreed about what everyone else thought, with many
underestimating how common it was to say social media never helps at all.
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DISTRIBUTION

OPTION OPINION PREDICTION

Sample size: 21 responses (pilot).

Always 5% 10%

Sometimes 48% 43%

Rarely 33% 43%

Never 14% 5%
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FULL ARTICLE BODY

In this sample, people looking around the room at others’ views on social media and personal relationships didn’t

see the same thing. Women and respondents ages 35–44 were more inclined than men and non-binary

respondents to read the group consensus as relatively optimistic: they thought most people believed social media

occasionally strengthens their relationships. Men and non-binary respondents, by contrast, were more likely to

think the room leaned toward a more skeptical position, where social media infrequently strengthens relationships.

That split in perception sat on top of a deeper misread. When participants were asked directly how often social

media strengthens their own personal relationships, many assumed that the stance of “never” was relatively rare

among others. In reality, saying social media never strengthens relationships was noticeably more common in the

room than people expected.

The overall pattern in the answers suggested that the leading view was that social media only sometimes helps

relationships, with that option clearly ahead of those who said it rarely helps. But when you group the responses,

the distribution tilted more toward social media not really strengthening relationships than toward it being a frequent

positive force.

These findings describe only this particular sample, not the broader public. Still, they highlight a consistent pattern:

women and people in their mid-30s to mid-40s tended to project a more “sometimes helpful” consensus onto the

group, while men and non-binary respondents saw a cooler, more doubtful room — and many in all groups

underestimated how many people quietly believed social media never strengthens their relationships at all.

MAIN STORY

Same room, different read on social
media’s benefits
In this room, people weren’t just split on social

media’s impact—they were split on what they thought

everyone else believed. Women and respondents

ages 35–44 tended to see the crowd as thinking

social media sometimes strengthens personal

relationships, while men and non-binary respondents

were more likely to read the room as leaning toward it

rarely helping at all. It’s a demographic fault line in

how the very same conversation is perceived.

The hard-line “never” camp is bigger
than people think
Beneath the surface, more people here believe social

media never strengthens their personal relationships

than the room expected. Respondents treated that

hard-line view as a fringe position, but it showed up

noticeably more often than they predicted. The

consensus wasn’t just divided; it was misread, leaving

the depth of skepticism about social media’s benefits

largely hidden.
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STORY ANGLES

“Sometimes” leads, but the room tilts
toward doubt
Asked directly, people most often said social media

only sometimes strengthens their personal

relationships, keeping that answer clearly ahead of

those who said it rarely helps. But even with

“Sometimes” in the lead, the overall pattern leaned

more toward social media not really strengthening

relationships than toward it doing so very frequently.

It’s a soft center of agreement that still sits on the

skeptical side of the scale, not a firm majority

embracing social media as a relationship booster.

UNCERTAINTY BOUNDARY

A real split, but only inside this room
The divides in how different groups read the room are genuine within this sample, but they shouldn’t be stretched

into a rule about everyone. The story can name these patterns as something that happened here, without claiming

they hold for all women, men, non-binary people, or age groups beyond this crowd.

Boundary: This finding is real inside this sample, but it stops there. The story can name the pattern without pretending it is universal.

EVIDENCE NOTES

These notes are the receipts behind the story. They are evidence, not finished prose.

DISTRIBUTION EVIDENCE ONLY

The leading answer was “Sometimes”, ahead of “Rarely” by about 14%.

Claim: People most often said social media only sometimes strengthens their personal relationships, with the room leaning toward

it not really strengthening them overall.

Why it matters: The topline still matters, but it should frame the story rather than overstate what the crowd agreed on.

BIAS

The TruTake answer 'Never' was underpredicted by 10%: it was chosen by 14% of responses, but the people

expected it to appear in only 5%.

Claim: People misjudged the consensus by underestimating how many see social media as never strengthening their personal

relationships.

Why it matters: This is a journalistic blind-spot claim, not just a statistical one. It says people were not only choosing answers - they

were misjudging what would feel socially common or visible.
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DISTRIBUTION EVIDENCE ONLY

The overall distribution tilted more toward “not at all strengthened by social media” than toward “very frequently

strengthened by social media”.

Claim: People most often said social media only sometimes strengthens their personal relationships, with the room leaning toward

it not really strengthening them overall.

Why it matters: The topline still matters, but it should frame the story rather than overstate what the crowd agreed on.

BIAS

The answer 'Rarely' was overpredicted: it was chosen by 33% of responses, but the people expected it to appear in

around 43%.

Claim: People misjudged the consensus by underestimating how many see social media as never strengthening their personal

relationships.

Why it matters: This is a journalistic blind-spot claim, not just a statistical one. It says people were not only choosing answers - they

were misjudging what would feel socially common or visible.

CITATION-BACKED INSIGHTS Showing strongest 2 of 4

DISTRIBUTION SUPPORT 0.70

People most often said social media
only sometimes strengthens their
personal relationships, with the room
leaning toward it not really
strengthening them overall.
The topline still matters, but it should frame the story rather

than overstate what the crowd agreed on.

Many leaned toward social media not really

strengthening their relationships.

BIAS_EXPECTATION SUPPORT 0.45

People misjudged the consensus by
underestimating how many see social
media as never strengthening their
personal relationships.
This is a journalistic blind-spot claim, not just a statistical

one. It says people were not only choosing answers - they

were misjudging what would feel socially common or visible.

People underestimate rejection of social media’s

relationship benefits.

CREATOR HOOKS

Women see others saying social media sometimes

helps; men/non-binary see rarely.

This pattern is real in this sample, but does not

extend beyond it.

Many leaned toward social media not really

strengthening their relationships.

People underestimate rejection of social media’s

relationship benefits.
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When looking at how others feel about social media’s

impact on personal relationships, women and

respondents ages 35–44 are more inclined than men

and non-binary respondents to see the room as

thinking relationships are occasionally strengthened

by social media. Men and non-binary respondents, in

contrast, are more likely than women to read the

room as leaning toward relationships being

infrequently strengthened by social media.

CROWD PERSONAS

Confident Aligners (≈29%)

HIGHEST CALIBRATION (SAMPLE)

Sometimes + Expected Sometimes

Confident Aligners are the 29% of people who say

social media “Sometimes” strengthens their personal

relationships and also expect “Sometimes” to be the

most common experience. They are aligned with the

majority and with their own expectations on this

question.

Aware Dissenters (≈14%)

LOWER CALIBRATION

Rarely + Expected Sometimes

Aware Dissenters are the 14% of people who say

social media “Rarely” strengthens their personal

relationships, even though they correctly expect that

“Sometimes” is the more common experience overall.

They hold a different personal view from what they

see as the broader pattern, and their own answers

don’t fully line up with each other.

Positive but Unsure (≈19%)

LOWER CALIBRATION

Sometimes + Expected Rarely

The 19% in the “Positive but Unsure” group say social

media “Sometimes” strengthens their personal

relationships, yet they expected “Rarely” to be the

most common experience. These people may feel

some benefits from social media connection while

also sensing that others don’t experience it as often.

Demographic splits are suppressed due to sample size.
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